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NOW FEATURING NEW PAPER WRITING AND CRITICAL THINKING TOOLS

F R E E  w i t h  A N Y  T h o m s o n / W a d s w o r t h  C o m m u n i c a t i o n  t e x t …

When you adopt a Wadsworth Communication text with InfoTrac College Edition, you can give your students
anytime, anywhere access to 20 years’ worth of full-text articles (more than 10 million!) from nearly 4,000 scholarly
and popular sources! In addition to the research database, InfoTrac College Edition now features InfoWrite, an
innovative new tool that helps students develop and write effective papers. Covering many different aspects,
InfoWrite lets students hone in on the exact writing assistance they need, such as choosing a topic, composing
introductions and conclusions, crediting sources, and much more. Also new to InfoTrac College Edition is a resource
center on Critical Thinking, as well as links to a variety of helpful sites. See the following pages for a selection of
journals especially valuable to the communication discipline, including Vital Speeches, American Journalism Review,
and Communication Quarterly.

InfoTrac College Edition is an invaluable resource students can use for EVERY course they take: to conduct research
for term papers, to complete assignments, or to simply catch up on current events through publications such as
Time, Newsweek, and Forbes. And, Wadsworth makes incorporating InfoTrac College Edition into your course so easy!
References to this virtual library—including InfoTrac College Edition key word search terms; activities, and
exercises—are built into many of our communication texts. In addition, we’ve created online InfoTrac College Edition
guides and manuals accessible through our Web sites, as well as economical print booklets and manuals that can be
packaged with the text of your choice.

Turn over to see a complete list of journals and
periodicals especially helpful for Communication as
well as some of our latest titles AUTOMATICALLY
packaged with this online resource!



Here is just a sampling of  nearly 4,000 journals and periodicals available through the
new and improved InfoTrac College Edition! 
ADSL News
Advertising Age
Advertising Age International
ADWEEK Eastern Edition
Adweek Magazine’s Technology Marketing
ADWEEK Midwest Edition
ADWEEK New England Advertising Week
ADWEEK Southeast
ADWEEK Southwest
ADWEEK Western Advertising News
Adweek’s Marketing Week
Africa Telecom
American Journalism Review 
American Theatre
America’s Network
Andrew Seybold’s Outlook
Argumentation and Advocacy 
Asia Image
Asia Pacific Telecom
Audiotex Update
AVC Presentation For The Visual
Backstage
Back Stage West
Brazil Telecom
British Telecom World
Broadband Networking News
Broadband Technology News
Broadcast Engineering
Broadcasting
Broadcasting & Cable 
Broadcasting & Cable International 
Broadcasting & Cable’s TV International
Business Communication Quarterly
Business Communications Review
Cable Europe
Cable Television Business
CableFAX’s Pay-TV Today
Cablevision
Call Center
Call Center Solutions
Camera Obscura
Canadian Speeches
China Telecom
CED
Cellular Business
Cellular Marketing
Chicago Reporter
Chicago Review
CineAction
Cineaste
Columbia Journalism Review
Communicate 
Communication Quarterly
Communication Research
Communication Studies
Communication Systems Design
Communication and the Law
Communication World
Communications
Communications Daily
Communications International 
Communications News
Communications Today
CommunicationsWeek 
CommunicationsWeek International
Communications of the ACM
Computer Economics Report
Computer Economics Research and Analysis
Computer Telephony
Consumer Electronics
Content Factory
Corporate IT Update

CT’s Pipeline
Customer Interaction Solutions
Customer Interface 
Dallas-Fort Worth Business Journal
Data Communications
Digital Media
Digital Media Magazine
DV Business
Electronic Publishing
Energy Network
Entertainment Design
Entertainment Weekly
Euronet
European Telecom
Exchange
FCC Report
FCC Week
FDA Consumer
Federal Communications Law Journal
Fiber Optics Business
Fiber Optics News
Fiberoptic Product News
Film Comment 
Film Criticism
Film Journal International
Film Quarterly 
Global Communications
Global Telephony
GPS World
High Performance Computing &

Communications Weekly 
High-Speed Internet Access User
Historical Journal of Film, Radio, and

Television 
Hollywood Reporter
Human Communications Research
India Telecom
Information Age (London, UK)
Information Industry Bulletin
Information Superhighways Newsletter
InformationWeek 
Inside Digital TV
Inside Media
Inter@ctive Week
Interactive Week
InterActive Week
International Journal of Instructional Media
Internet Telephone Newsletter
Internet World
InternetWeek
INTERNETWORK
Interspace 
ISP Business
IT Cost Management Strategies
Japan Telecom
Journal of Advertising
Journal of Advertising Research
Journal of Broadcasting & Electronic Media 
Journal of Business Communication
Journal of Communication
Journal of Popular Culture
Journal of Popular Film and Television
Journal of Speech, Language, and Hearing

Research
Journal of Popular Film & Television
Lightwave 
Long-Distance Letter
M-Commerce Insider
Mexico Telecom
Mobile Communications Report
Mobile Phone News
Multichannel News

Multichannel News International
Multimedia Publisher 
Multimedia Schools
Network Briefing
New Media Age
New TV Strategies
Network News 
Newspaper Research Journal
Newsphotographer
Nieman Reports 
Nitrogen & Methanol
Online Learning
PCIA Washington Bulletin
Performing Arts Journal
Press
Public Broadcasting Report
Public Relations Journal
Public Relations Quarterly
Public Relations Review
RBOC Update
RCR-Radio Communications Report
RCR Wireless News
Research Studies-Business Communications, 
Inc.
Rolling Stone
Rural Telecommunications
Russia Online & Wireless
Russian Telecom
St. Louis Journalism Review
Satellite Broadband
Satellite Communications
Satellite Today
South African Telecom
Technical Communication
Tele.com
Telecomworldwire 
Telecom Asia
Telecom World
Telecommunication Products & Technology
Telecommunications
Telecommunications (International Edition)
Telecommunications Reports
Telecoms Deal Report
Teleconference Magazine
Telephone Engineer & Management
Telephone IP News
Telephony
Tele-Service News 
Television Asia
Television Digest
Television Europe
Television International
Televisual 
Theatre History Studies
Theatre Journal
Theatre Research International
Upstart 
Video Age International 
Video Magazine
Video Week
Vital Speeches
Warren’s Cable Regulation Monitor
Washington Journalism Review
Washington Telecom News
Wireless Asia
Wireless Cellular
Wireless Design & Development
Wireless Insider
Wireless Internet
Wireless Review
Wireless Satellite and Broadcasting
Wireless Week
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Contact your local Thomson/Wadsworth representative to learn more about InfoTrac College Edition,
receive information on packaging FREE access to InfoTrac College Edition with any other Wadsworth Communication title,

or receive a trial passcode for adoption consideration. You can also call our customer service representatives at 800-423-0563
or visit us on the Web at http://communication.wadsworth.com

Women’s Studies in Communication
Worldwide Telecom

Worldwide Videotex Update
Written Communication

XDSL News

InfoTrac College Edition is available FREE with ANY Wa dsworth Communication title and
is automatically packaged with the titles listed below:

Please use the following ISBNs when ordering these texts with InfoTrac College Edition:

Adler/Towne, Looking Out, Looking In, Media Edition (with CD-ROM), 10th Ed. [©2003]..................................................................................... 0-534-54986-1
Anokwa/Lin/Salwen, International Communication: Concepts and Cases, 1st Ed. [©2003] .................................................................................. 0-534-57519-6
Backlund/Williams, Readings in Gender Communication, 1st Ed. [©2003] .......................................................................................................... 0-534-58113-7
Baran/Davis, Mass Communication Theory: Foundations, Ferment, and Future, 3rd Ed. [©2003] ........................................................................ 0-534-56163-2
Baxter/Babbie, The Basics of Communication Research, 1st Ed. [©2003].............................................................................................................. 0-534-50778-6
Biagi, Media/Impact: An Introduction to Mass Media (with CD-ROM), 6th Ed. [©2003] ....................................................................................... 0-534-59706-8
Bowles/Borden, Creative Editing, 4th Ed. [©2004] .............................................................................................................................................. 0-534-56216-7
Brockett/Ball, The Essential Theatre, 8th Ed. [©2004] ......................................................................................................................................... 0-534-57785-7
Brockett/Ball, Plays for the Theatre, 8th Ed. [©2004]......................................................................................................................................... 0-534-57786-5
Campbell/Huxman, The Rhetorical Act: Thinking, Speaking, and Writing Critically,3rd Ed. [©2003] .................................................................. 0-534-56097-0
Cragan/Wright/Kasch, Communication in Small Groups: Theory, Process, and Skills, 6th Ed. [©2004] ................................................................ 0-534-54551-3
Day, Ethics in Media Communications: Cases and Controversies, 4th Ed. [©2003]............................................................................................... 0-534-56235-3
Diggs-Brown/Glou, The Public Relations Style Guide: Formats for Public Relations Practice, 1st Ed. [©2004] ..................................................... 0-534-57036-4
Geist-Martin/Ray/Sharf, Communicating Health: Personal, Cultural, and Political Complexities 1st Ed. [©2003]................................................. 0-534-53100-8
Griffin, Invitation to Public Speaking, Preview Edition (with CD-ROM), 1st Ed. [©2003]...................................................................................... 0-534-57925-6
Griffin, Invitation to Public Speaking, (with CD-ROM), 1st Ed. [©2004] ............................................................................................................... 0-534-57924-8
Gross/Ward, Digital Moviemaking, 5th Ed. [©2004]............................................................................................................................................ 0-534-56291-4
Hamilton, Essentials of Public Speaking (with CD-ROM), 2nd Ed. [©2003]........................................................................................................... 0-534-57547-1
Hausman/Benoit/O’Donnell, Modern Radio Production: Production, Programming, and Performance, 6th Ed. [©2004] ....................................... 0-534-56396-1
Hausman/Benoit/O’Donnell, Announcing: Broadcast Communicating Today, 5th Ed. [©2004] ............................................................................. 0-534-56310-4
Hendrix, Public Relations Cases, 6th Ed. [©2004] ............................................................................................................................................... 0-534-60610-5
Hilliard, Writing for Television, Radio, and New Media, 8th Ed. [©2004]............................................................................................................ 0-534-56417-8
Hilmes,  Connections: A Broadcast History Reader, 1st Ed. [©2003]....................................................................................................................0-534-55217-X
Jaffe, Public Speaking: Concepts and Skills for a Diverse Society (with CD-ROM), 4th Ed. [©2004]....................................................................... 0-534-60651-2
Kessler/McDonald, When Words Collide: A Media Writer’s Guide to Grammar and Style 6th Ed. [©2004] .........................................................0-534-56206-X
Larson, Persuasion: Reception and Responsibility, 10th Ed. [©2004].................................................................................................................... 0-534-61902-9
Lester, Visual Communication: Images with Messages, 3rd Ed. [©2003]............................................................................................................... 0-534-56244-2
Lumsden/Lumsden, Communicating with Credibility and Confidence: Diverse People, Diverse Settings 2nd Ed. [©2003] .................................... 0-534-50944-4
Lumsden/Lumsden/Ketrow, Communicating in Groups and Teams: Sharing Leadership, 4th Ed. [©2004] ........................................................... 0-534-51546-0
McGaw, Acting is Believing, 8th Ed. [©2004]....................................................................................................................................................... 0-155-05982-3
Meeske, Copywriting for the Electronic Media: A Practical Guide, 4th Ed. [©2003]............................................................................................. 0-534-52660-8
Merrigan/Huston, Communication Research Methods, 1st Ed. [©2004]................................................................................................................ 0-534-58140-4
Metcalfe, Building a Speech, 5th Ed. [©2004] ...................................................................................................................................................... 0-534-60660-1
Miller, Organizational Communication: Approaches and Processes, 3rd Ed. [©2003] ........................................................................................... 0-534-56144-6
Newsom/VanSlyke Turk/Kruckeberg, This Is PR: The Realities of Public Relations 8th Ed. [©2004] ..................................................................  .0-534-56263-9
Overbeck, Major Principles of Media Law, 2003, 1st Ed. [©2003] ....................................................................................................................... 0-534-61911-8
Overbeck, Major Principles of Media Law, 2004 Edition, 1st Ed. [©2004] ............................................................................................................ 0-534-61915-0
Parker/Wolf/Block, Scene Design and Stage Lighting, 8th Ed. [©2003]................................................................................................................. 0-155-06114-3
Rich, Writing and Reporting News: a Coaching Method, 4th Ed. [©2003] ............................................................................................................ 0-534-56278-7
Rothwell, In Mixed Company: Communication in Small Groups and Teams, 5th Ed. [©2004] ............................................................................. 0-534-60669-5
Samovar/Porter, Communication Between Cultures, 5th Ed. [©2004]................................................................................................................... 0-534-56929-3
Samovar/Porter, Intercultural Communication: A Reader, 10th Ed. [©2003]........................................................................................................0-534-56495-X
Sellnow, Public Speaking: A Process Approach (with Speechmaker CD-ROM), Media Edition 1st Ed. [©2003].........................................................0-534-55170-X
Sprague/Stuart, The Speaker’s Handbook (with Speechmaker CD-ROM), 6th Ed. [©2003]...................................................................................... 0-155-04631-4
Straubhaar/LaRose, Media Now: Understanding Media, Culture, and Technology (with CD-ROM) 4th Ed. [©2004].............................................. 0-534-62019-1
Verderber/Verderber, The Challenge of Effective Speaking (with CD-ROM), 12th Ed. [©2003].............................................................................. 0-534-56385-6
Wilber/Miller, Modern Media Writing (with CD-ROM), 1st Ed. [©2003] .............................................................................................................. 0-534-52047-2
Wimmer/Dominick, Mass Media Research: An Introduction, 7th Ed. [©2003] ..................................................................................................... 0-534-56274-4
Wood, Communication in Our Lives (with CD-ROM), 3rd Ed. [©2003]................................................................................................................ 0-534-56422-4
Wood, Communication Mosaics: An Introduction to the Field of Communication (with CD-ROM), 3rd Ed. [©2003] ............................................. 0-534-60642-3
Wood, Communication Theories in Action: An Introduction, 3rd Ed. [©2004] ..................................................................................................... 0-534-56639-1
Wood, Gendered Lives: Communication, Gender and Culture, 5th Ed. [©2003] .................................................................................................. 0-534-58163-3
Wood, Interpersonal Communication: Everyday Encounters (with CD-ROM), 4th Ed. [©2004] ............................................................................ 0-534-62316-6
Zelezny, Cases in Communications Law, 4th Ed. [©2004].................................................................................................................................... 0-534-61803-0
Zelezny, Communications Law, 4th Ed. [©2004] ................................................................................................................................................. 0-534-61794-8
Zettl, Television Production Handbook, 8th Ed. [©2003]...................................................................................................................................... 0-534-56377-5
Zettl, Video Basics, 4th Ed. [©2004] .................................................................................................................................................................... 0-534-61245-8
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